
Antweb, 2026

PilotTravel Website Redesign, 

Case study



Old New



Light Dark



Shapes and buttons.

Soft, rounded shapes were introduced to give the 
design a friendlier and more approachable character.
 

The brand’s secondary color is consistently applied 
across buttons and interactive elements, reinforcing 
identity and improving visual clarity. 


A minimalist layout keeps the experience intuitive and 
easy to navigate, while adding a modern and polished 
feel.



Icons.

The icons followed different styles, shapes, colors and 
proportions, making the interface feel visually 
fragmented and inconsistent.



The new icon system introduces a unified rounded style, 
consistent colors, and balanced visual weight creating 
stronger brand alignment and a more cohesive user 
experience.



Search (destination / destination).

Before After
The previous version did not include a search function, making it 
difficult to quickly find relevant hotel offers. Users had to manually 
navigate through predefined categories and entries, which often did not 
match their specific needs.


In the redesign, we introduced a dedicated search bar that allows users 
to find relevant offers faster and navigate the platform based on their 
actual requirements.



Text page.

Before After
The original indicators lacked a clear visual hierarchy. Low contrast, 
dense information, and inconsistent formatting made it difficult to 
identify key insights at a glance. The overall layout felt flat and visually 
overwhelming.


We refined the spacing, color application, and iconography to create a 
more balanced interface and guide attention toward the right 
information.




Map and contact.

Before After
The original layout gave too much screen space to the map, while 
presenting a large amount of information without clear visual guidance 
or iconography. The oversized contact form further disrupted the 
balance of the page and pushed important content out of focus.

The redesign creates a more balanced composition, using clear 
iconography, improved information grouping and no contact form to 
make the experience easier to scan and navigate.



Gallery.

Before After
The original gallery used heavy borders around images and text, 
creating a dated and visually cluttered appearance. The inconsistent 
typography further disrupted the balance of the layout and made the 
overall experience feel less cohesive.

The redesign removes unnecessary visual elements and introduces a 
cleaner, more contemporary gallery layout. Refined typography, spacing 
and image presentation create a more balanced and polished 
experience.




Amenities and services.

Before After
The original amenities and services section presented a long list divided 
into only two large columns, with categories and check marks providing 
little visual distinction. With limited spacing and everything given the 
same visual weight, it was difficult to scan the list and quickly find what 
you needed.

The new design uses clearer categories, better spacing, and stronger 
visual cues to make the information easier to scan and understand.



Room search.

Before After
The original room search used a blue background that felt disconnected 
from the overall visual identity and disrupted the consistency of the 
design. The category structure was also unclear, with main categories 
and subcategories presented without a logical hierarchy.

The redesign brings the search area in line with the broader visual 
language while reorganizing the categories into a clear structure of main 
categories and subcategories, making the experience more intuitive and 
easier to navigate.



Reservation checker.

Before After
The original form section used a blue background that felt inconsistent 
with the overall website design. It also lacked supporting iconography 
and placeholder text, leaving users without clear guidance on what 
information to enter.

The redesign introduces a more cohesive visual treatment, intuitive 
iconography and helpful placeholder text to make each input clearer 
and easier to complete. A reassuring privacy message also highlights 
that users’ personal information is kept safe and handled in accordance 
with applicable data protection laws.


